


Aurelia Flexi with Model, 2019
Credit: Lifestyle Photography

Arabic Artistry, 2019
Credit: Lifestyle Photography

Front Cover: Gold Inlay Collection, 2016
Credit: Lifestyle Photography

NOTES:
This photo was my first introdution into lifestyle 
photography and was featured in the annual catalogue 
along with a handful of other shots. It was taken on 
my back porch and features antiques my wife and I 
have collected, like the old Kodak 35mm camera, and 
personal items like my wedding ring. I think it’s good 
practice to include a narrative when taking lifestyle 
shots and to always make the products look as natural 
as possible in the setting they are in.

introduction
It began with an interview I had with the former head of the marketing 
department who was impressed that I was the only one who took 
written notes during our talk, followed by a conversation I had with 
the man himself, Vic Marks. He asked me at the time what my favorite 
font was and I told him Futura. When he asked me who designed it I 
admittedly told him that I didn’t know. I would later learn that Futura 
was the font used for Paper-Oh, a sub-brand of H&M.

Over the last five years I have been lucky enough to wear so many 
hats and dip my toes in a lot of different pools of creativity at Hartley 
and Marks. The following retrospective outlines my abilities in a wide 
range of areas that include brand identity, colour theory, packaging, 
product development, lifestyle and product photography, display, 
poster and website design. Full disclosure, some of this work was 
a team effort so I’ve included NOTES that will better explain my 
involvement on each specific project. 
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brand development
Perhaps the most important work that I got to do at Hartley & Marks 
was the branding overhaul for Paperblanks. I had the privilege of 
working with such a closely-nit group of creative individuals and it 
gave me incredible insight into what goes into brand, from mission 
statement and buyer personas to logo design and colour palette. 
Every decision made was backed by research. At the end, we had a 
fully-formed brand with vision and purpose.

As a part of the branding project I was tasked with designing a new 
logo and icon. The change was simple, yet effective. For the logo, 
the descenders of both ‘p’s were extended down in the shapes of 
two ribbon markers to represent the way they hang down in the 
bottoms of our journals. For the icon, the single ‘p’ was then isolated 
and encircled with a line in which the descender is breaking out of 
at the bottom. This can be viewed symbolically as “thinking outside 
of the box,” something that many individuals have to do (creative 
and otherwise) if they want to break out of the mundane or find 
creative solutions to today’s problems. 

B R A N D  D E V E L O P M E N T

PRODUCT   
TITLE GOES HERE
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Paperblanks Gold
pantone 4525 cp
c=9 m=12 y=47 k=18
r=197 g=183 b=131
hex: c5b783

Apricot Bliss
pantone 7591 cp
c=17 m=54 y=68 k=0
r=192 g=125 b=89
hex: c07d59

Frosted Sage
pantone 5625 cp
c=46 m=18 y=44 k=37
r=112 g=133 b=115
hex: 708573

colour theory and packaging
As a part of the re-branding I was tasked with improving the design 
of our existing packaging. The labels in question had been previously 
treated with very bright colours that clashed with the beautiful journal 
designs they were applied to. It was my task to develop a packaging 
label that worked harmoniously with the product in all aspects. 

During a visit to a showroom in Seattle I took note of the look and feel 
for various products - particularly a line of scented candles that used 
colour in their packaging to invoke a sensory response to a place in 
time and space. I returned to Vancouver with a renewed perspective 
on branding and decided to apply it to the new label designs. The 
result was a much more design-conscious colour selection; a mix of 
pastel tones, lavish purples and pinks, topped with the signature gold 
that mirrors the foil used in a wide variety of Paperblanks journals.

Below is a colour wheel that I developed showing the wide variety 
of journal designs and how the Gold and core neutral colours 
compliment them:

It was my responsibility to design to a new size of label that would 
provide enough information to the customer without taking up too 
much space on the journal. Our branded colour palette would be 
applied to specific products and loosely follow the birghter colours 
that had previously been applied to the packaging. This was a decision 
base on our customer’s familiarity with our existing packaging in order 
to maintain some brand consistency.

C O L O U R  T H E O R Y  A N D  PA C K A G I N G  D E S I G N

Above, Left: Labels for Softcover, Address Books and Hardcover Journals
Above, Right: Colours and pantones for packaging
Credit: Package Design

NOTES:
It was important that the colour appear on both the front and spine of the journal so 
that the customer can differentiate the product type. The wonderful names of the 
colours are courtesy of the Marketing team’s Copywriter.

HARTLEY & MARKS RETROSPECTIVE:  WORKS BY MAX CIRKA



product development
I had initially joined up with the Product Development team as more 
of a consultant role on design choices for upcoming products but that 
role naturally evolved into package design along with the design of the 
products themselves, in particular the canvas bags and bookmarks.

Poster: Canvas Bags, 2020
Credit: Poster and Product Design

NOTES:
Original photograph is a stock photo, the bag has been 
modified to showcase the Early Cartography design 
that was chosen for the collection. 

Canvas Bags, Verne, Around the World, 2019
Credit: Product and Packaging Design

NOTES:
The canvas bags mark a pivotal moment for Paperblanks as they brought the brand into the 
world of fashion. The journals themselves are seen as functional art and with the advent of 
the canvas bags, Paperblanks designs can now become wearable works of art.

For certain designs like those of the Embellished Manuscripts Collection, I made the 
conscious decision to isolate the handwritten draft on the back of the bag vs. the journal 
version that has the script integrated into the design. I was also involved with the design on 
fabric pocket that hangs of the inside and the packaging tag that hangs off the handle. 

front back
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product development

On the right and are examples of the front and back 
of the packaging that I designed for the first line of 
Paperblanks bookmarks. The packaging is a simple, yet 
effective design; a piece of semi-gloss material that is 
folded over at the top to provide extra support for the 
hanger. 

Below is the box for shipping that doubles as an in-
store display for the ease of the retailer, it can fit a 
total of 24 bookmarks.

Above are examples of the packaging that I designed for our first line 
of Magnetic Pen Loops. The front of the package features an image of a 
pen to give context to the product, and a sketch I did of what the pen 
loop looks like when placed in a journal. 

NOTES:
The combination of Dark Grey and Gold gave an elegant touch to the Stationery 
Accessory line. When possible I always try to push for the Gold Metallic foil for 
displays and other point of sale items. We were fortunate enough to be able to include 
in on the Magnetic Pen Loop Display seen below:

NOTES:
We worked closely with our supplier to achieve a display that could 
effectively show an entire collection in a way where all bookmarks 
could be visible, face-out.

Paperblanks Gold
pantone 4525 cp
c=9 m=12 y=47 k=18
r=197 g=183 b=131
hex: c5b783

Paperblanks Gold Metallic
pantone 16-0836 tpg

Dark Grey
pantone 7540 cp
c=41 m=28 y=22 k=70
r=75 g=79 b=84
hex: 4b4f54
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web design: paperblanks website

One of the first projects I was brought into when I started at H&M 
back in 2015 was the development of a new website. I worked 
closely with a site architect to help dress the site up with beautiful 
lifestyle photos and interactive graphics. It was also important that 
the website function as an on-line store and I worked closely with the 
web developers to ensure that we provide a good experience to the 
customer from a UX perspective.

On the right is an example of the home page which features navigation 
and icons that I designed and lifestyle photography which I took. 
Below is an example of the Product Page that features product 
photography which I have been involved with. I was professionally 
trained by a great product photographer who showed me how to take 
product photos like the ones featured below.

Please take the time to visit paperblanks.com to get a full appreciation 
for my work and enjoy some of the beautiful products that 
Paperblanks has to offer. 
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Double Sided Brochure: Simple is Complex, 2015
Credit: Brochure Point of Sale Design and Artwork

NOTES:
I had been playing around with these impossible shapes for a while and 
began doodling them during meetings. I decided to utilize one in a sort 
of collage that mimicked the paradoxical phrase “Simple is Complex”,  
a popular slogan that was being thrown around at the time. 

Paperblanks eXchange Infinitely You, 2018
Credit: Brand Development, Logo Design, Digital Manipulation

NOTES:
The base of this image is the stock photo of the guy jumping in the air, 
my boss fell in love with this image and we ended up using it for the 
Visual Representation spread in the Brand Manual and it is featured on 
the home page of the eXchange website. 

s i m p l e  i s  c o m p l e x

notebooks by
New Customers

opening orders are $150 wholesale, 2 quantity minimum per item. In order to expedite opening  
orders, we ask first-time Paper-oh® customers to prepay using a valid credit card (we accept Visa or  
masterCard only).

New customers receive free freight on their first order.

If you would like to apply for N30 terms, please include 3 current credit references with fax numbers  
with your opening order. Please contact Customer service if you need a Customer Credit reference  
Form. N30 terms will be applied on subsequent reorders with credit approval.

U.S. Customers: Please note that we are a Canadian-based company. If you pay using a bank or debit 
card, you may be subject to a foreign transaction fee from your financial institution. Hartley & Marks  
Publishers is not responsible for this fee and will only charge your card for the invoice total.

orderINg

the minimum reorder is 16 total units with at least 2 quantity per item, no singles.

Paperblanks® & Paper-oh® can be combined on the same order. must meet minimum 16 quantity total units.

All items are non-returnable unless received in error or damaged. see CLAIms below.

shIPP INg

Customers pay shipping on all orders except new customers (opening order) and existing customers  
who utilise any of our Free Freight special offers.

u.s. Customers: orders ship FoB seattle, wA

Canadian Customers: orders ship FoB Vancouver, BC

BACkorders

Backorders will be cancelled after 90 days.

Customers pay freight on all backorder shipments, unless backorder originated from a free freight order.

multiple backorders for the same customer will be combined into one shipment.

Backorders with fewer than 10 total units will be cancelled and customers will be notified either by Customer 
service or their sales representative.

Please note that cancellation of backorders is not permitted if originated from an Acrylic Display order.

CLAIms

All claims due to incorrect pricing on an invoice, damaged product, shortages and/or mis-shipments  
must be reported to our Customer service department within 45 days of invoice date.

returns on damaged or mis-shipped journals will not be accepted without prior authorisation from our  
Customer service department.

Customer service can be reached at pbdesk@hartleyandmarks.com  
or by phone at 1-800-277-5887 ext. 2.

paper-oh® policiesFormat comparisoN chart

A4  
8¼” × 11½”

B5  
6¾” × 9¾”

A5  
5¾” × 8¼”

B6.5  
3½” × 6¾”

A6
4” × 5¾”

B6 
4¾” × 6¾”

B7
3½” × 3¾”

A7
2¾” × 4”

*For comparison purposes only. Actual sizes vary from chart.

Hartley & Marks PublisHers inc.
400 – 948 Homer street
Vancouver, bc canada V6b 2W7
t: 1-800-277-5887
F: 1-800-707-5887
info@paper-oh.com 
www.paper-oh.com

twitter.com/paperoh

facebook.com/Paperoh

instagram.com/paperoh

paper-oh.com/tumblr

www.paperblanks.com

www.alus i .com

®

www.exchangebyhm.com

™
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p lease note:  Al l  pr ices are subjec t  to change wi thout  not ice.
d iscla imer:  Cover des igns and colours may var y s l igh t ly f rom 
those shown.

BLACK ON GREYGREY ON BLACKGREY ON ORANGEBLACK ON RED

CAHIERS – CIRCULO*

9166-0
9169-1

9167-7
9162-2
9165-3

9163-9

9178-3
9181-3

9179-0
9182-0
9185-1

9183-7

9198-1
9201-8

9199-8
9194-3
9197-4

9195-0

9174-5
9177-6

9175-2
9170-7
9173-8

9171-4

9186-8
9189-9

9187-5
9190-5
9193-6

9191-2

9206-3
9209-4

9207-0
9202-5
9205-6

9203-2

A4
8¼” × 11½”

$15.95

A5
5¾” × 8¼”

$12.95

B7
3½” × 4¾”

$9.95

QUADRO
BLACK ON GREYBLACK ON REDGREY ON BLACKGREY ON ORANGERED ON BLACK

A4
8¼” × 11½”

$14.95

B5
6¾” × 9¾”

$13.95

B6
4¾” × 6¾”

$10.95

B6.5
3½” × 6¾”

$9.95

9042-7
9043-4

9040-3
9041-0

9044-1
9045-8

9048-9
9049-6

9046-5
9047-2

9052-6
9053-3

9054-0
9055-7

9058-8
9059-5

9056-4
9057-1

9060-1
9061-8

9062-5
9063-2

9068-7
9069-4

9064-9
9065-6

9066-3
9067-0

9076-2
9077-9

9074-8
9075-5

9072-4
9073-1

9078-6
9079-3

9070-0
9071-7

CIRCULO

9038-0
9039-7

9036-6
9037-3

9030-4
9031-1

GREY ON ORANGEBLUE ON GREYBLACK ON GREYORANGE ON GREYRED ON BLACK

A4
8¼” × 11½”

$14.95

A5
5¾” × 8¼”

$12.95

A6
4” × 5¾”

$9.95

A7
2¾” × 4”

$7.95

9008-3
9009-0

9004-5
9005-2

9002-1
9003-8

9000-7
9001-4

9006-9
9007-6

9012-0
9013-7

9014-4
9015-1

9010-6
9011-3

9018-2
9019-9

9016-8
9017-5

9022-9
9023-6

9034-2
9035-9

9020-5
9021-2

9026-7
9027-4

9028-1
9029-8

9024-3
9025-0

9032-8
9033-5

9050-2
9051-9

Retail item PRice list By seRies

a4
8¼” × 11½”

a5
5¾” × 8¼”

B7
3½” × 4¾”

a4
8¼” × 11½”

$15.95

$15.95

a5
5¾” × 8¼”

$12.95

$12.95

B7
3½” × 4¾”

$9.95

$9.95

*All Cahiers come in double packs

CAHIERS – ondulo*

CAHIERS – CIRCulo mIxEd SEtS*

BlacKNatURal

9214-8
9217-9

9215-5
9210-0
9213-1

9211-7

9222-3
9225-4

9223-0
9218-6
9221-6

9219-3

9230-8
9233-9

9231-5
9226-1
9229-2 

9227-8

BRONZeFUcHsiaGOlDPlUmteal

a5
5¾” × 8¼”

a6
4” × 5¾”

a7
2¾” × 4”

$11.95

$8.95

$6.95

PuRo

9086-1
9087-8

9084-7
9085-4

9096-0
9097-7

9094-6
9095-3

9104-2
9105-9

9106-6
9107-3

9088-5
9089-2

9080-9
9081-6

9082-3
9083-0

9092-2
9093-9

9098-4
9099-1

9090-8
9091-5

9108-0
9109-7

9102-8
9103-5

9100-4
9101-1

metallic GReyPeaRl WHite

a5
5¾” × 8¼”

B6.5
3½” × 6¾”

a6
4” × 5¾”

$14.95

$10.95

$12.95

a7
2¾” × 4”
$8.95

YuKo-oRI

9126-4
9127-1

9128-8
9129-5

9134-9
9135-6

9136-3
9137-0

9130-1
9131-8

9132-5
9133-2

9138-7
9139-4

9140-0
9141-7

BLACK/GREY & GREY/BLACKBLACK/RED & GREY/ORANGE

9234-6
9237-7

9235-3
9238-4
9241-4

9239-1

9242-1
9245-2

9243-8
9246-9
9249-0

9247-6

9250-6
9253-7

9251-3
9254-4
9257-5

9255-1

BlacKNatURal

a4
8¼” × 11½”

$14.95

B5
6¾” × 9¾”

$13.95

a5
5¾” × 8¼”

$12.95

ondulo 

B6.5
3½” × 6¾”

$9.95

9112-7
9113-4

9110-3
9111-0

9120-2
9121-9

9118-9
9119-6

9116-5
9117-2

9114-1 
9115-8 

9124-0
9125-7

9122-6
9123-3

collectioNs

CIrCuLo

CAhIers

yuko-orI

quAdro

oNduLo

Puro

Features & Details

hIgh-quALIty PAPer

LIghtweIght

mAgNetIC FLAP

LAy-FLAt BINdINg

FLexI PAge mArker

durABLe BINdINg

douBLe-LAyered CoVer

sourced from 100% sustainable forests, our cream-coloured paper is uncoated, 
unbleached and run through an additional press to make it satisfyingly smooth. 
All Paper-oh® notebooks are offered lined or unlined, with the option of a grid 
interior in the Cahiers.

Not only are our notebooks durable and design-conscious, they also do not 
contain binder boards, making them extremely lightweight!

Available in select notebooks, Paper-oh® magnetised, fold-over flaps not only 
protect the page edges but are highlighted by the satisfying *snap* the magnets 
create when connected.

our innovative spine scoring technique allows our Paper-oh® book blocks to lie  
completely flat when opened. For the Cahiers, which do not use a book block, 
the single signature is sewn, not stapled, allowing for maximum flexibility.

Never lose your spot again! the scored markings on our Flexi Page marker allow for 
multiple pages to be flagged at once (horizontally or vertically), and with one peel of 
the sticker it can also be attached permanently to the notebook.

In order to make our notebooks more flexible, they have been smyth sewn with  
minimal glue along the spine. For our Cahiers, we’ve developed an innovative  
“jump sewn” technique to avoid showing the threads on the exterior of the book.

we work with layers of paper for our cover designs. we score, emboss and per-
forate these covers, offering a creative and tactile canvas from the inside out. your 
experience doesn’t end with the visual impact, as Paper-oh® also excites the sense 
of touch.

more brands: 
exchange + and paper-oh
eXchange and Paper-Oh are sub-brands of Paperblanks, under the 
umbrella of Hartley & Marks. The following pages are a brief look at 
my involvement with the two brands. 

31

paperblanks exchange  
v isual representation
Customers make an initial judgement on a product within 3 to 90 seconds of 
interaction and up to 90% of that initial judgement is based on colour. How we 
showcase our products and messaging visually is just as important as what we 
say. Use this part of the document to learn the ins and outs of effective visual 
communication for Paperblanks eXchange and the reasons behind them.

INTRO
visual style guide
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exchange tablet cases

The eXchange Tablet Case was a product with the goal of bringing 
the beautiful designs of our journals to the tech world in the form of 
a tablet case, exclusively for Apple iPads. It was my first foray into 
the world of package design and it was definitely a crash-course in 
die-line creation, branding and the mass-production of products and 
packaging. 

eXchange Packaging, 2015
Credit: Package Design

NOTES:
Like our journals, it was important that a good amount of the product be exposed 
to the customer so that they could not only see but feel the texture.

Protective Icons, eXchange Packaging 2015
Credit: Icon Design

NOTES:
Three icons were developed to better illustrate the way in which the eXchange Tablet 
Case could protect your iPad. They are also featured in the Protect Your Tech in Style 
section of the website: exchangebyhm.com/pages/about-what-makes-us-different

Paperblanks eXchange Logo with Slogan, 2019 Brand Manual
Credit: Logo Design

NOTES:
The Paperblanks eXchange logo redesign ran parallel to the Paperblanks branding 
project. The goal was to make the eXchange brand appeal to a younger, more tech-
savvy audience. The new logo is a much more simplified version compared to the older 
two-tone serif version, using a modern Virginia Neo font and a single tone of dark grey. 
If you get the chance, please visit exchangebyhm.com to see the logo in action. 

eXchange Azure iPad Pro, 2018
Credit: Lifestyle Photography

NOTES:
During a visit from our Dublin team, we made the descision to host a lifestyle shoot in a 
rented room in Vancouver. I don’t get to do a whole lot of shooting with models but this 
experience was enjoyable and definately loosened me up to the idea of doing more. I 
was being formally trained, so it was great being able to apply my knowledge of f-stops 
and aperature to find the right depth of field and lighting. 
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Buco

circulo

cahiers

ondulo
Puro

Quadro

&Yuko-ori

notebooks by

Learn more at www.paper-oh.com

paper-oh notebooks

One of the main reasons I was hired at Hartley and Marks was my 
ability to create an effective poster design. After years of designing 
posters for local bands and events, it was my privilege to generate 
several posters for the Paper-Oh brand. As I mentioned in the 
introduction, Futura was my favorite font so the designs came 
naturally to me. 

Paper-Oh Poster, 2015
Credit: Poster Design

Paper-Oh Corrugated Display, 2016
Credit: Display and Icon Design

Paper-Oh Features and Benefits Icons, 2015
Credit: Icon Illustration and Design

NOTES:
It was a genuine pleasure to design these icons. Something about reducing the 
features of the Paper-Oh notebook to a simple image that can be easily digested 
is a great exercise as a designer. These icons are featured on the Corrugated 
Display (below) and on the Paper-Oh website, paper-oh.com.

SOLD IN
DOUBLE PACKS

HORIZONTAL
ELASTIC CLOSURES

BACK STORAGE
POUCH

EDGE PRINTING

UNLINED LINED GRID

SHIMMERING COVER
MATERIAL

SPINE CUTOUTSCORRUGATED
COVER MATERIAL

FLEXI PAGE MARKERDOUBLE-LAYERED
COVERS

MAGNETISED FLAPSMYTH SEWN BINDINGLAY-FLAT BINDINGLIGHTWEIGHTHIGH-QUALITY
PAPER
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Thank you for taking the time to view 
my retrospective. If you care to see 
more of my branding, poster and art 
work please visit my website.

C O N TA C T  I N F O :

Max Cirka 
P H O N E :  604 780 3640 
E M A I L :  maxcirka@gmail.com 
W E B S I T E :  cirkadesign.com

https://cirkadesign.com/
https://cirkadesign.com/

